Últimas Noticias, the people’s daily

The widest circulating newspaper in Venezuela connects with its audiences through every possible means:

Since its foundation in 1941, Últimas Noticias has differentiated itself by being a medium which is very close to the common people, a paper whose pages reflect the communities’ concerns and desires.

But this tie was strengthened from 2004 onwards, when the social communication project we call Superbarrio (Superneighbourhood) was created with a team of reporters who, in addition to visiting neighbourhood groups to become familiar with the problems they face and placing them before the public, serve as bridges between neighbourhood residents and the authorities or institutions that can offer them solutions. 
Superbarrio has an agreement with the various mayors’ offices enabling them to give courses to the communal councils in which their members are trained to develop projects, formulate complaints and adapt and uphold the laws. 
Superbarrio backs sporting events in the communities, provides sponsorships, donates athletic equipment and accompanies the participants in marathons, races, and dance therapy in order to reduce idle time and crime rates.   Among other activities, the team trains the students who man the school patrols, supports handicapped youngsters and participates in street assemblies. 
It goes beyond community journalism by not just covering community news, but by promoting the publication of its news in other media as well.

Superbarrio was invited to Harvard University to present the way we practice community journalism to the Hispanic students.

This section contains a publication page that appears four days each week, and a radio programme that broadcasts the communities’ problems with public services, the deterioration of streets and roads and insecurity.

But audience expression does not stop there.  Últimas Noticias has ceded some sections to its readers to enable them to interact: La Voz del Lector (The reader’s voice, for complaints and denunciations), Lectores en Acción (Readers in action, for community reporters), Lectores en la Jugada (Readers in play, for minor sports), Echa Tu Cuento (Tell your story, for story telling), Date Ahí (Go ahead, SMS).
“Every Sunday I really enjoy the Echa tu Cuento section. Thanks to this newspaper’s initiative, we, the consistent readers, have the opportunity to share those stories that we’ve never been able to forget. Now I want to tell mine."
Aura Fanny Márquez de Aranguren

This strong point of conversing continually with our readers was reinforced with the advent of the internet and the social networks. 
With the Tu Voz (Your voice) portal (http://tuvoz.ultimasnoticias.com.ve/), users took control of the generation of contents in a section of the Últimas Noticias website. To date we have 27,972 people registered who upload an average of six to seven stories, photos and/or videos each day.
“Thank you, friends, for publishing my complaint of June 4, 2012 regarding the El Hatillo liquor store, which sells its wares at all hours of the day and night. City Hall has responded to me, and the appropriate measures are being taken to avoid the continuation of the abuses. Residents of this area are calmer.”
Raúl Brown
In that section our readers are free to upload texts they themselves have written on their community’s concerns, complaints and denunciations, campaigns, narrative texts and even individual cases. 
Each day this channel receives an average of 278 visits, and in the Twitter account (@TuvozUN), which was created on July 2nd, we already have 688 followers. 
To achieve this, 200 community reporters were trained, from 2011 to 2012, in eight digital tool workshops. 
Forums and readers’ pages

But contact with Últimas Noticias is also personal: we have organized 17 direct interaction forums with audiences on subjects of national interest, in which some 2,400 people have participated and exchanged ideas with the guest participants.
In addition to the usual Readers to the Editor space, this daily offers a Reader’s Ombudsman who channels the complaints, comments and proposals offered by the main customers of this product to the editorial department and other areas of the paper.

As if this were not enough, since 2009, the brand has a Readers’ Council for the Más Vida (More life), Accident and Crime Reports and Sports sections. The Council has been renewed three times. It makes contributions and comments on the publications in the paper on all of its platforms.  This year we have created Advice on Line, which operates with the webinar system, to ensure communication with 14 Council members who live in the interior of the country. 
 “I feel very contented and enthusiastic. May Mary Help of Christians cover us 

with her mantle, and may we will be able to offer our best contribution to Últimas Noticias, which gives us this opportunity."

Luis García 

29/04/12

With everything in the networks

Últimas Noticias has been present on Twitter since December of 2009, through its @Unoticias account, in which it has 388,885 followers, and on Facebook, through a profile created in 2011, and in April of this year we moved to the “Ultimas Noticias VE” (Latest Venezuela news) fan page, where we already have 7,077 fans.

In both media, the brand disseminates contents, promotes participation by readers as reporters where the news is happening, and shares promotions.

We have also created segmented accounts to spread specialized contents, as in @UNdeporte (Últimas Noticias sports) and @UNchavezdice (President Chávez’s speeches), and the multimedia pieces that are created in the editorial office (@Eje:  @PillateLaPropia, @infografiacc). 
In April Últimas Noticias took an initiative to the social networks that the print paper had been developing for 10 years:  @AlMercadoconUN, a community on Twitter and on a mobile website that enables users to be informed of supply and consumer product offerings.  
Currently, Venezuelans have to visit several supermarkets to find basic necessities such as milk, flour, sugar, oil, meat, etc. Thinking of our users, we implemented a series of labels that enable the team of journalists and the 8,759 followers of the account to report #wherethereare, #yesthereare or #notherearenot certain products. 
“Thanks to @AlMercadoconUN today I fiiiiiiinally have my lactose-free milk. I got it at the Excelsior Gama Plus in Los Palos Grandes (after two months looking for it).”
Jenny Carolina ‏@jennycarolina
@AlmercadoconUN is a public service and is the only social network account in Venezuela that offers such help, as well as practical advice on how to stretch one's money when shopping at the supermarket. 

Because problems are not everything in life, since February Últimas Noticias also connects with people’s interest in enjoying the entertainment options that Venezuela’s capital offers through the Tu Zona Caracas (www.tuzonacaracas.com) portal and the @Tuzonacaracas Twitter account. 
On this website, users can upload hyperlocal contents in a global positioning system by municipalities. The site thus enables them to share events, news, photos, videos, traditions, businesses and novelties of the city.
Additionally, it offers the @tuzonacaracas Twitter account, followed by 27,778 users because it has become a daily guide to the cultural and community action in the city. In this social medium, users also participate by sharing photos and recommendations on new things and places in Caracas.
@Aglaia_Berlutti: The @TuzonaCaracas TL is fantastic if you’re one of those people who want to enjoy activities in the city—DON’T MISS IT!
……………………….

In all these initiatives, in which we have succeeded in interacting with our audiences and giving them a leading role in the generation of contents on several platforms, we found more than enough reasons to propose Últimas Noticias in the category “Best involvement in the community”. 
