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IN SEARCH OF „THE MOST HANDSOME DOG 2012“



SCHÖNSTE
SCHNAUZE
2012 GEFUNDEN!

SUCCESS FACTOR SOCIAL MEDIA

ENTRY FOR THE XMA CROSS MEDIA AWARD 2012
CATEGORY „SPECIAL PROJECTS“

WE'VE FOUND „THE MOST HANDSOME DOG 2012“



THE COMPETITION
-

February 2nd 2012: Start of the competition
 • Invitation to enter the competition published in the newspaper,

          on Facebook and Twitter
• Participants could upload their photos to us.
• There was continuous cross-media reporting on the competition,
          supplemented by target audience-relevant service articles.
• The sheer volume of entries motivated us to introduce
          a “dog search engine” during the competition.
March 21st 2012: We have a winner!

The competition online www.ruhrnachrichten.de/schoenste-schnauze

Together with the German Dog Association (VDH), the Ruhr Nachrich-
ten set out to �nd their readers’ and users’ “most handsome dog 2012”. 
The winner became the o�cial face of the "Dog and Domestic Pet" 
exhibition and appeared on the poster for the event in Dortmund.

From among the 3150 entries, our readers, casting their votes online, 
per SMS or phone, voted “Sky”, an Australian Shepherd, into the top 20, 
after which a jury nominated “Sky” the “Most Handsome Dog of the Year 
2012”. Thus Sky’s countenance appeared on the poster for one of 
Europe’s biggest domestic pet exhibition.



SOCIAL MEDIA
Word-of-mouth We used “recommend” buttons for the individual

Use and response The users welcomed these possibilities.

Up to date At editorial level, we used Facebook and Twitter to keep our

Result By including the social networks, we succeeded in increasing

candidates in our online presentation. This allowed participants to 
call on their friends via Facebook, Twitter and mail to support
their pet.

At the same time, the candidates were being discussed on Facebook, 
Twitter as well as in numerous forums, which drew additional attention 
to the competition.

readers up to date, post submitted photos and stay in contact with the 
participants.

the number of entries, votes and page impressions signi�cantly compa-
red to our competition in 2011. (See “Facts & Figures”).



FACTS & FIGURES
Participants 3150 dog photos were submitted (2011: 1399 photos).

Votes 171,124 votes were cast online (2011: 47,135 votes).

Clicks Our competition recorded 1,735,040 page impressions -

Boost for print 830 participants decided in favour of a free trial
subscription during the competition.

The exhibition 8607 registered dogs, 267 di�erent breeds, 35 nations -
and 3000 visitor dogs. This makes the “Dog and Domestic Pet”
exhibition to one of the biggest of its kind.

(2011: 737,662 page impressions)



THINGS TO KNOW
Worldwide enthusiasm 3150 dogs from Germany and other countries 
were entered. These included dogs from Poland, Belgium, Holland,
Russia, South Africa, Austria, USA and Switzerland.

It’s the mix that does it The most frequently entered breeds were
Retrievers, followed by Jack Russell Terriers, Border Collies, Alsatians,
Beagles and Australian Shepherds. However, mongrels led the �eld.

Dogwalk instead of catwalk Beauty contests, even for dogs, largely
attract the interest of the ladies: about three-quarters of all entries
were submitted by female dog owners.

People’s names vs. dog’s names! The most popular names for dogs
were Emma, Luna, Sammy, Paul, Ben, Paula, Bella, Max, Leo and Kira.
It is interesting to note that many of these were also the most popular
names for people in 2011.

Curious One participant dressed up as a dog and attempted to take
part in the competition. Though he was not permitted to participate,
he was the newsroom’s favourite.



THE TEAM
Project management
Sophie Bissingen, online editor

Editors
Julia Gaß, editor
Jessica Bader, trainee

Design and
programming
Nils Lindenstrauß, 
digital media designer

Contact
Sophie Bissingen
Lensing Medien GmbH & Co. KG
Westenhellweg 86-88, Dortmund

Sold circulation
139,807 units
(Ruhr Nachrichten 1/2011,
according to IVW-statictics 1st  
quarter of 2011)

Online
2,055,992 Page Impressions
(June 2012, according to IVW-
statistics June 2012)

sophie.bissingen@ruhrnachrichten.de
Tel. +49(231) 9059 7905
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